
Pushing the limits to create unique and innovative brand experiences is at the core of Pixelcarve 
Inc.’s business.  Creating memorable brands and delivering extraordinary marketing experiences 
for their luxury and best-in-class clients requires responsive technology so Pixelcarve depends 
on the power of the Intel® Core™ family of processors and Intel® Solid-State Drives to bring 
innovative ideas to life.

Challenge:
• Pushing the limits. Leveraging the latest in animation and video technology, Pixelcarve’s 

digital strategists push the possibilities of digital media to turn their ideas into reality. 

• Tighter deadlines. Project time frames are more compressed than ever requiring Pixelcarve to 
deliver increasingly complex projects faster than ever, taxing PC hardware. 

• Saying no to the status quo.  Never satisfi ed with ordinary, clients want a one-of-a-kind 
experience pushing Pixelcarve to fi nd new and creative ways to tell a brand’s story. 

Solution:
• Delivering cutting-edge brand identities.  6th Generation Intel® Core™ processors let 

Pixelcarve’s digital artists get creative without waiting for hardware to catch up. 

• Wait time eliminated. Intel® Solid State Drives allow Pixelcarve staff  to eff ectively multi-task, 
test code and roll out campaigns despite large, graphically intensive fi le sizes. 

• Seamless video editing. On-demand power of 6th Generation Intel® Core™ processors make 
reviewing and editing of processor-intensive video fi les and running rendering software fast 
and seamless.

Impact:
• Creativity unleashed. Pixelcarve creative strategists and developers need the responsive 

technology of the 6th Generation Intel® Core™ family of processors to create unique marketing 
experiences for its high-end clients. 

• Productivity gains. Using multiple screens boosts productivity by up to 40% but requires 6th 
Generation Intel® Core™ processors and Intel® Solid State Drives to keep pace with software 
developers. 

• Videos rendered faster. Intel® Core™ processors have the power to edit 4K footage natively 
letting Pixelcarve encode video up to 304% faster to deliver the unique experience premium 
brands need to fl ourish.
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Pixelcarve Inc. is a digital marketing agency which brings to life beautiful branding campaigns for 
its premium, luxury and best-in-class clients that span online, digital, print, and social media to 
help foster business growth and success. 

“We create beautiful, sophisticated websites you can touch, cinematic video you can feel, and 
branding and campaigns you will never forget,” says Curtis Priest, CEO of Pixelcarve. “Our work 
is visually unique and very high end, with a concentration on beauty esthetic, motion, and on 
emotion-based marketing to combine the best of form and function.”

To deliver on the promise of unique luxury experiences for customers, Pixelcarve builds brands, 
videos, collateral and campaigns on Dell hardware powered by Intel®.  With the 6th Generation 
Intel® Core™ processors in laptops and workstations, Pixelcarve’s creativity is unlimited.
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“Often we are coming up with things that 
have never been done or tried from an 
interactive point of view,” he said, noting that 
collaboration between strategy, creative and 
production wouldn’t be possible without 
responsive tools at their fi ngertips.

The fi rm delivers unique web experiences 
for customers with Hubspot, Shopify, or 
Wordpress platforms and off ers clients the 
option to leverage its proprietary Chocolate 
Content Management System* (CMS) to drive 
the coding, development and management 
of responsive websites and give clients the 
interface they need to manage their site 
and keep it fresh. In addition, Pixelcarve has 
also started to take advantage of the infi nite 
scalability and fl exibility of cloud services from 
Amazon Web Services* or Microsoft Azure* to 
build customers applications.

“I’d say the biggest thing that allows us 
to push creative limits is our technology,” 
says Priest, who has standardized on PC 
technology and Intel® processors to turn their 
creativity into tangible marketing programs. 
Priest started doing design and production 
work on PCs after acquiring a video editing 
system that required PC-interface and he 
never looked back. “I quickly fell in love with 
computers that didn’t crash,” he said, noting 
while he used to build his own computers, as 
the company grew, he turned to Dell to take 
advantage of their customizable hardware 
options.

“The customization and power-user features I 
get in Windows* don’t exist in other operating 
systems,” says Priest.  “With Dell, we could 
get the right combination of really powerful 
and inexpensive computers, and they were 
customizable so it was the best of all worlds. I 
had control over the customization, I was still 
in the Windows ecosystem and I got the cost-
benefi ts my business needed.”

Destination: Business Success

Ensuring a company brand matches the 
service it provides is critical to business 
success. Pixelcarve transformed the brand of 
a high-end destination wedding company to 
more closely match the luxury weddings they 
were providing customers.  With a complete 
brand makeover that was consistent with 
high-end wedding services, the company 
scaled so quickly it outgrew its offi  ces twice 
in two years and was later bought by a major 
travel company.

“This is a really great example of how when 
a client lets us be fully creative holistically 
across their entire marketing material, it 
does have a rapid tangible result,” says 
Priest, noting they had similar results for an 
insurance company client that was looking to 
enter the market with a bang and overnight 

dominate its insurance niche. “He needed to 
really stand out.  We used outstanding full 
screen imagery, his web site feels like an app 
with stark black and white photography and 
pops of colour. It worked extremely well.  He 
has had massive growth and acquired three or 
four other companies.”

To create these unique brands that speak 
to customers in an eff ective way that help 
support sales, Pixelcarve designers create 
cutting-edge ideas on Intel®-based Dell PCs, 
and those ideas are translated into marketing 
collateral by developers and production staff  
working on Dell desktop PCs, featuring the 
Intel® Core™ i7-6700K processor, and laptops 
powered by the Intel® Core™ i5-6200U 
processor.

Priest says with Intel’s latest generation 
processors, Pixelcarve has seen a tangible 
improvement in their ability to multi-task, 
and the ability to work on multiple screens, 
software and projects at once, made possible 
by Intel® Smart Cache and Intel® Hyper-
Threading Technology.

“Where it really wins is multitasking. Intel® 
Rapid Storage technology and the ability to 
bolt on Intel® Solid-State Drives (SSD) is like 
super-sizing the amount of RAM I can access,” 
says Priest. “I can have a huge amount of 
very memory intensive software all being 
open at the same time and even if I close 
the application, it opens on demand which 
is invaluable.  When creative people have an 
idea you want them to be able to try it out 
right away, not wait fi ve minutes for software 
to load. Waiting has an emotional impact that 
is not quantifi able by dollars and cents or 
minutes on the clock.”

Priest standardizes on Intel® SSD for boot 
up times as much as 10 times faster than 
traditional drives, as well as the enhanced 
performance and reliability that give his 
creative staff  an added edge.  His fi rst 
experience with the drives was on an ASUS 
Ultrabook™ he bought for a presentation. “It 
was the lightest, sleekest most cost eff ective 
option for the best feature set and it had an 
SSD drive,” recalls Priest.  “I knew the SSD 
was powerful new technology but I had not at 
all appreciated the true signifi cance of what 
this represented until I used it for myself.  
From that point forward I have not bought 
a machine that didn’t have one, when it was 
available.”

Filming Corporate Trailers

After seeing numerous companies using 
talking heads or cheesy videos, Pixelcarve 
translated its experience in fi lm production 
and 3D animation to create corporate trailers 
that not only provide a consistent brand 
image and identity but have a fi lm-like quality.



“We are telling a story, creating a narrative, 
creating an emotion using powerful music 
or powerful motion and we use our fi lms to 
imprint these memorable brand experiences 
on an audience or a customer base,” says 
Priest, noting since they use digital fi lm, 
directors can do rough cuts in the fi eld on 
their laptops and share early footage with 
clients to ensure they’re on track.

With the 6th Generation Intel® Core™ family 
of processors, Pixelcarve can edit 4K video 
natively which lets the directors and editors 
see the graphics and special eff ects as they 
will appear in the fi nished production while 
they are editing so they can deliver fi nal cuts 
faster to client. 

In an internal test, Pixelcarve compared 
encoding speeds on the newest Dell XPS* 
workstations powered by the Intel® Core™ 
i7-6700K processor and Intel® SSD, and a 
workstation powered by a 3rd Generation 
Intel® Core™ i7 processor and standard hard 
drive. “We saw an increase in video encoding 
speeds of up to 304%.  Amazing,” says Priest.

In addition, having on demand power lets 
clients preview images on site during photo 
or video shoots and approve them right 
away rather than having Pixelcarve goback to 
reshoot the photos or video if clients aren’t 
happy with the footage.

“The laptop or the Ultrabook has to be able to 
handle editing and rough cuts.  Being able to 
edit on a device that is not much bigger than 

a pad of paper is quite frankly astonishing,” 
says Priest, noting it has an added benefi t to 
the creative process. “If you have a great idea 
during fi lming, you can get it down right away 
so you don’t forget it. We can drop ideas we 
had in mind into the timeline right away to 
see if it works.  If it doesn’t, we can change the 
shot or do another shot, and if it does then we 
already know it will work and can move on to 
the next piece.”

Speeding Creative Development

Any speed improvement makes a big 
diff erence in Pixelcarve’s ability to meet tight 
customer deadlines. “I don’t know if I could 
give you a quantifi able number but what I can 
say is the number of things we are able to do 
concurrently right now is dramatically more 
than it was in the past by the shear nature of 
the horsepower and the speed by which the 
software operates on the hardware,” he says, 
noting that his developers need to code on 
anywhere from two to three monitors at once.

“They are able to test and develop at the 
same time which is key if you are developing a 
web site. We can start the QA testing process 
during development, which makes our 
effi  ciency considerably more cost eff ective. 
We wouldn’t have been able to do it (in the 
past). We didn’t have the horsepower and 
would have had a plethora of multi-tasking 
issues.”

Spotlight on Pixelcarve Inc.
Established in 1998, Pixelcarve Inc. is a boutique Interactive Digital Agency focused on providing 
pre-eminent ideas, strategy, creative and production services for premium, luxury, and best-in-class 
brands. Pixelcarve’s immersive, engaging, and interactive projects tell their client’s stories in a way 
that impacts and infl uences their audiences to trust, respect, and love them.  www.pixelcarve.com   
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Find the solution that’s right for your organization. View success stories from your peers, 
learn more about tablets for business and check out the IT Center, Intel’s resource for 
the IT Industry, and learn more about Intel-based solutions at intel.ca/smallbusiness.
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